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Required Text  
O’Hair, D, Rubenstein, H., & Stewart, R. (2010). A pocket guide to public speaking. New York, 
NY: Bedford/St. Martin’s Press. 
 
This course will challenge the student to develop public speaking skills, effective listening skills, 
critical thinking skills, and a deeper understanding of the rhetorical applications involved in 
delivering, constructing, and analyzing public speech or argument. Public speaking as an area of 
study has historically been closely associated with democracy, civic engagement, and active 
participation in your surroundings. The course will build upon this foundation of democracy by 
focusing on civic engagement and issues of social justice. Furthermore, the course will explore 
how public discourse is a means to civic engagement or disengagement. 
 
Course Objectives 

1. Knowledge & Experience: Students will understand and share their experiences 
concerning the need for effective pubic speaking skills in society, specifically 
regarding citizenship and civic engagement. 

2. Civic Engagement: Students will apply concepts from the study of public discourse to 
their own communities, voting behaviors, and local action in the context of national 
and state democratic processes. 

3. Assessing Information: Students will enhance research, organizational, and delivery 
skills for the preparation, presentation, and analysis of public discourse. 

4. Critical Thinking: Students will enhance their ability to analyze and articulate 
differing rhetorical situations and create and analyze speeches that are appropriate to 
various situations and audiences. Additionally, students will improve their ability to 
listen critically and analyze public speech and argument. 

5. Ethics: Students will struggle with uncovering, understanding, articulating, and 
practicing an ethical approach to public speaking and discursive action. 

 
Since we are all part of a community of voters approaching democratic elections in November of 
2012, we will have ample opportunities to study, analyze, discuss, and evaluate public discourse 
at it relates to the United States, Minnesota, and Minneapolis in the next few months. Public 
speaking in this context is understood as a means to civic participation and information in 
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national, state, and local communities. As a result, the course will center its focus on the 
presidential election and two state ballot initiatives coming up in November of 2012. As eligible 
voters, community members, and students of public discourse, we will follow three major tracks 
of public discourse citizens will encounter in Minnesota from September through November: 
 1. The campaigns of Governor Mitt Romney and President Barack Obama for President  
  of the United States 
 2. The campaigns for and against the Minnesota Same-Sex Marriage Amendment 
 3. The campaigns for and against the Minnesota Voter Identification Amendment 
 
Learning Accommodations 
If you have any learning accommodation needs, please speak with me as soon as possible so that 
we can ensure the proper accommodations to allow for your success in this course. A student 
with a need for learning accommodations should contact both the instructor and Disability 
Services: (612) 626-1333 or http://ds.umn.edu. The Disability Services office is located at 180 
McNamara Alumni Center. A student will then bring the official letter from the office, along 
with any questions or concerns, to the instructor so that we may discuss and accommodate 
individual needs. 
 
Student Mental Health and Stress Management 
As a student you may experience a range of issues that can cause barriers to learning, such as 
strained relationships, increased anxiety, alcohol/drug problems, feeling down or stressed, 
difficulty concentrating, and/or lack of motivation. These mental health concerns or stressful 
events may lead to diminished academic performance or reduce a student’s ability to participate 
in daily activities. University of Minnesota services are available to assist you with addressing 
these and other concerns you may be experiencing. You can learn more about the broad range of 
confidential mental health services available on campus via http://www.mentalhealth.umn.edu/. 
 
Course Policies and Expectations 
Our class time will center on learning, discussion, and practice of material. Students will have 
many opportunities to contribute to discussion in a non-graded, informal manner and I encourage 
open and honest exchange of ideas in the classroom environment. I do expect that you attend 
classes, be on time, and engage in class discussions. The readings, along with in class prompts, 
media, and discussion questions will serve as our departure point for class time, so I have a 
HIGH expectation that you will read any material you are assigned. Additionally, in this class we 
will at times discuss controversial issues. I expect you to regularly bring your opinions and ideas 
to the discussion, contributing to an open and respectful dialogue.   
 

1. Syllabus: Use the syllabus as your guide to the course. You will refer to it throughout 
the course; however, I reserve the right to modify it as necessary. It is a contract 
between you and I concerning the course environment’s norms and the assignments 
we will work on together. 

 
2. Attendance: Attendance will be taken at each class session. In this course, you are 

allowed ONE FREE DAY to miss class, no matter the reason. We only meet once per 
week, and attendance is vital for the community of our classroom to function. I do not 
distinguish between excused and unexcused absences for this purpose. Each absence 
beyond this one will result in a 20-point deduction from your total points at the end of 
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the course. You MAY NOT take your free day on any speech day during the 
semester.   

 
3. Speeches: Speech days are clearly scheduled on the syllabus, which you receive on 

the first day of class. You will be assigned specific dates to present your speeches or 
presentations. Students must speak on their assigned day. Failure to speak on 
your assigned day will result in the student receiving a ZERO for the 
assignment. Additionally, attendance is required on all other speech days unless prior 
arrangements are made with the instructor. The audience (i.e. the “public” in public 
speaking) is a necessary component of successful public speaking. For each speech 
day you miss that you are not speaking, 20 points will be deducted from your 
speech grade.   

 
4. Assignments: Assignments are due at the beginning of class and will be counted late 

if turned in anytime after. I do not accept late work. I will return all assignments 
within one week, and it is your responsibility to keep them as records of your grade. 
If you are gone on the day I turn back an assignment, it is your responsibility to 
schedule an appointment with me to pick it up within a week. If you do not collect it 
within a week after it is returned, I reserve the right to recycle the assignment. 

 
5. Academic Integrity: Academic honesty and integrity is essential for a successful 

college environment in any classroom. I expect that you will complete your 
coursework and all work for this course in the spirit of honesty and integrity. From 
time to time, I have had a student who plagiarizes proof, evidence, or opinion within 
their speech, or those who plagiarize entire speeches. You can find a copy of the 
academic integrity policy online at 
http://advisingtools.class.umn.edu/cgep/studentconduct.html. Violations of this policy 
will result in failure of the course. If you have any questions about this policy, 
please see me. 

 
6. Graded Written Assignments: Written assignments will be graded for grammar, 

syntax, and content. Everything turned in must be typed. The following criteria apply 
to all written assignments: 

a. 8.5 x 11 inch white paper, stapled in upper left hand corner 
b. Typed, double spaced, 12 inch font, one inch margins, Times New Roman 

font 
c. APA 5th edition format  

 
7. A few other considerations:  I have a strong belief in a pedagogical approach that 

treats the classroom as a space for learning and growth. I trust that my students will 
all contribute to that environment in a healthy, productive manner. It should be 
common sense that talking on a cell phone, text messaging while anyone is speaking, 
or walking in late during a peer’s speech are all actions that interfere with that 
environment. Please be respectful of your fellow classmates and of your instructor. I 
look forward to our time together and hope that you will too! 
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Course Assignments and Evaluation 
Each student will complete the following assignments: 
  
 Small Scale Informative Speeches       50 points 
 Major Informative Round Table Presentations             150 points 
 Uncovering Credibility Presentations      50 points 
 First Persuasive Campaign Speeches      75 points 
 Second Persuasive Campaign Speeches      75 points 
 Speech, Community, and Discourse Reflections    50 points 
 Individual Demonstration/Special Occasion Speeches 
                    100 points 
 Self Assessment Evaluations (4 @ 25 points each)             100 points 
 TOTAL                  650 points 
 
          
In grading all coursework, I refer to the guideline of the College of Liberal Arts, which you can 
find at http://advisingtools.class.umn.edu/cgep/gradingpolicies.html. Their scale is as follows: 
 

 
Description of Speeches and Assignments: 
 Assignments one, two, three, four, and five will all be based upon the ballot initiative 
track you choose on the first week of class. You will work on these assignments both as 
individuals and in small groups. You will share the same small group throughout the first 
five assignments. Assignments six and seven will be more individually oriented. 
 

1. Small Scale Informative Speech (50 points): Each individual member of the group 
will choose one area of information that will be their focus, and it will be the center of 
assignments one and two. The first is a small-scale informative speech in which each 
student gives the audience an overview of the information they hope to find and the 
areas of importance for the group’s overall work this semester. We will talk in detail 
in class about this assignment on Tuesday, September 4. These speeches should be no 
longer than 7 minutes and no shorter than 5 minutes. 

 

A Achievement outstanding relative to the level necessary to meet course requirements (no grade of A+ should 
be submitted; A, 4 grade points; A-, 3.67 grade points). 

B Achievement significantly above the level necessary to meet course requirements (B+, 3.33 grade points; B, 3 
grade points; B-, 2.67 grade points). 

C Achievement meeting the basic course requirements in every respect (C+, 2.33 grade points; C, 2 grade 
points; C-, 1.67 grade points). 

D Achievement worthy of credit even though it does not fully meet the basic course requirements in every 
respect (D+, 1.33 grade points; D, 1 grade point; no grade of D- should be submitted). 

F Performance failing to meet the basic course requirements (0 grade points). 



COMM 1101 
Section 19- Fall 2012 

 

5 

2. Informative Round Table Presentations (150 points): This is a major group 
assignment in which each group will comprehensively inform the audience about 
their specialized topic area. Expectations are that information will be from credible 
sources, a number of key areas will be covered, and that each group member 
contributes to both the preparation and the final product (e.g. speech time). We will 
go over this assignment in detail in class on Tuesday, September 11. 

 
3. Uncovering Credibility Presentation (50 points): Each group will focus on the 

source materials used to build the public discourse about their specialized topic. In 
this presentation, the student will point to the major sources used in this process, 
isolating examples of effective, ethical source citation and use as well as examples of 
unethical source citation and use. Speech should be no longer than 6 minutes and no 
shorter than 4 minutes. 

 
4. First Persuasive Campaign Speech (75 points): This is the first of two persuasive 

speech assignments that each student will have. Drawing from the informative work 
the group has completed so far, each student will craft a mini persuasive speech on 
their area of expertise. In the speech, they will be responsible for finally taking a 
position on the area of information they have researched. We will discuss these two 
assignments in detail in class on Tuesday, October 9. 

 
5. Second Persuasive Campaign Speech (75 points): This is the second of two 

persuasive speech assignments that each student will have. Drawing from the 
informative work the group has completed so far, each student will craft a mini 
persuasive speech on their area of expertise. In the speech, they will be responsible 
for finally taking a position on the area of information they have researched. We will 
discuss these two assignments in detail in class on Tuesday, October 9. 

 
6. Speech, Community, and Discourse Reflection (50 points): Each student will craft 

an individual response to the two and a half month election based project of the first 
half of the course. In this speech, the student should reflect on their involvement in 
the process of informing and persuading the electorate, as well as the role of public 
speaking and discourse in informing and persuading the electorate. Speeches should 
be no longer than 6 minutes, and no shorter than 4 minutes. 

 
7. Demonstration/Special Occasion Speech (100 points):  Each student will select an 

individual public speech project, either a demonstration speech or a special occasion 
speech. Demonstration speeches should be designed to teach the audience how 
something works or demonstrate the steps to completing a task, social usage, or 
accomplishment of something. Special occasion speeches are reserved for 
entertaining, celebrating, commemorating, inspiring, or setting social agendas. These 
can include speeches of introduction, acceptance, presentation, or toasts/after dinner 
speeches. For special occasion speeches, we will use pages 217-229 as our guide. For 
demonstration speeches, refer to page 179. We will discuss these assignments in class 
on Tuesday, November 20. 
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8. Self-Assessment Evaluations (4 each @ 25 points each): For every speech given in 
this class, students will be videotaped. For four of these presentations, students will 
be expected to go onto a class website for the University of Minnesota (Media Mill) 
and watch their own speech, then write a one page assessment of their performance. 
The assessment should be based on the topics covered in class and the textbook – and 
should cover both the content of the speech and the delivery. Students can choose 
which speeches they would like to evaluate, but must evaluate FOUR total speeches 
for full credit. Remember, these evaluations should be reflective ways to think about 
improvement, so they should include some suggestions each student has for their own 
self-improvement. Only the student and I will be able to see the videos, otherwise 
they are confidential. I will offer a handout in class on this process, and we will 
discuss it, on Tuesday, September 11. 

 
 
TENTATIVE WEEKLY SCHEDULE (as of September 4, 2012): 
 

DATE TOPIC READING AND 
ASSIGNMENTS DUE 

Tues, 9/4 Getting to Know Each Other 
Syllabus 
Public Discourse, Citizenship, and 
Speech  
Discuss Election Format Process 
Discuss Small Scale Speeches 

Syllabus 
Part 1: Getting Started 

Tues, 9/11 The Art and Science of Crafting 
Public Discourse 
Discuss Major Informative Round 
Table Presentations 

Part 2: Development 
Part 3: Organization 
Part 4: Starting, Finishing, and 
Styling 
Part 5: Delivery 

Tues, 9/18 Informing the Electorate: Part 
One 

Small Scale Informative 
Speech DUE 
 

Tues, 9/25 Using Aids with a Public 
Presentation 
Outline Workshop: Round Table 
Presentations 

Part 6: Presentation Aids 
Rough Draft Outlines for 
Major Informative Round 
Table Presentations DUE 

Tues, 10/2 Informing the Electorate: Part 
Two 
Discuss Source Credibility 
Speeches, Briefly 

Major Informative Round 
Table Presentations 

Tues, 10/9 A Discussion about Assessing 
Source Credibility 
Discuss Persuasive Speech 
Assignments 

Review pages 57-83 and  
Uncovering Credibility 
Speech DUE 

Tues, 10/16 Outline Workshop: First Persuasive 
Campaign Speech 

Rough Draft Outlines for First 
Persuasive Campaign Speech 
DUE 
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Tues, 10/23 
 

Ethically Persuading the 
Electorate, Part One 

First Persuasive Campaign 
Speech DUE 

Tues, 10/30 Ethically Persuading the 
Electorate, Part Two 

Second Persuasive 
Campaign Speech DUE 

Tues, 11/6 Straw Poll and ELECTION DAY! 
Discuss Speech, Community, and 
Discourse Reflections 

Bring group assessment of 
campaign project 

Tues, 11/13 Reflecting on Public Discourse in 
Elections 

Speech, Community, and 
Discourse Reflection DUE 

Tues, 11/20 Forms of Public Discourse 
Discuss Demonstration/Special 
Occasion Speech Assignment 

Part 7: Types of Speeches 

Tues, 11/27 Outline and Practice Workshop: 
Demonstration/Special Occasion 
Speech 

Rough Draft Outlines for 
Demonstration/Special 
Occasion Speech DUE 

Tues, 12/4 Working Toward a Broad Model of 
Public Discourse 

Part 8: The Classroom and 
Beyond 

Tues, 12/11 Demonstrating and Honoring 
Special Occasions with Public 
Speech 

Demonstration/Special 
Occasion Speech DUE 

 
FINAL NOTES AND TIPS FOR SUCCESS: 
There are a number of resources of public argument available to you. The first half of this class 
will require each of you to become familiar and stay informed about the upcoming election 
issues from both a state and national perspective. Several reminders might be helpful here. 
 
1. WATCH THE PRESIDENTIAL AND VICE PRESIDENTIAL DEBATES – They will all be 
streamed live (look at http://www.2012presidentialelectionnews.com/2012-debate-
schedule/2012-presidential-debate-schedule/for live stream links) or you can watch them on 
television commercial free. Groups will be expected to cover these in their speeches. 
 
They air at: 
 Presidential Debate #1: Wednesday, October 3 from 8:00-9:30pm  
  Hosted by University of Denver on Domestic Policy 
  Moderator: Jim Lehrer, PBS 
 Vice Presidential Debate: Wednesday, October 11 from 8:00-9:30pm  
  Hosted by Centre College  
  Moderator: Martha Raddatz, ABC 
 Presidential Debate #2: Wednesday, October 16 from 8-9:30pm  
  Hosted by Hofstra University on Foreign & Domestic Policy (Town Hall Format) 
  Moderator: Candy Crowley, CNN 
 Presidential Debate #3: Wednesday, October 22 from 8-9:30pm  
  Hosted by Lynn University on Foreign Policy 
  Moderator: Bob Schieffer, CBS 
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2. WATCH FOR UNIVERSITY OF MINNESOTA EVENTS RELATED TO THE 
ELECTIONS 
 For example, on Friday, September 28 from 12:00-1:15pm, Dr. Kathleen Hall Jamieson 
will visit the U from Annenberg’s School of Communication. Dr. Jamieson has written a number 
of books on election rhetoric and credibility and currently runs a prominent political fact 
checking website. You can register FREE for her talk here: 
http://kathleenhalljamieson.eventbrite.com/ I would consider this a terrific opportunity to prepare 
for the credibility speeches! 
 
3. TALK TO PEOPLE IN THE COMMUNITY THAT PRODUCE PUBLIC DISCOURSE FOR 
THE INIATIVE YOU HAVE CHOSEN; USE WEBSITES TO MAKE CONNECTIONS 
 If you chose one of the presidential candidates, Obama has offices here in the Twin 
Cities. Romney does not, yet you can reach out to the local Republican headquarters for 
information. 
 Office of Barack Obama’s Campaign: 2722 University Ave. SE 
 Obama’s Campaign Website: http://www.barackobama.com/splash/we-have-a-choice 
 Romney’s Campaign Website: http://www.mittromney.com/ 
 Office of Republican Party: Go to http://www.minneapolisrepublicans.org/ 
 Minnesota United for All Families: http://mnunited.org/ 
 Minnesota for Marriage: http://www.minnesotaformarriage.com/ 
 Voter ID for Minn: http://www.voteridformn.com/ 
 Our Vote Our Future: http://www.ourvoteourfuture.org/ 
 ProtectMyVote.Com: http://www.protectmyvote.com/ 
 Take Action Minnesota: http://www.takeactionminnesota.org/ 
 
4. USE FACEBOOK, TWITTER, AND OTHER SOCIAL MEDIA TO UNCOVER PUBLIC 
DISCOURSE PRODUCED BY THE CAMPAIGNS. In fact, “friend” or “like” the candidate or 
organizations you are covering. This is an easy and great way to see what kind of discourse the 
initiatives or candidates are producing. 
 
5. TAKE TIME! Most importantly, this process can take time. My recommendation is to use 
about 30-60 minutes each day to read up on current updates to public discourse produced by 
your initiative or campaign. Without this knowledge, the individual speeches you prepare will 
suffer, the group presentations will be lacking, and most importantly, our task of putting public 
discourse to use in the service of civic engagement will fail. We co-create our classroom 
community; let’s make that count. 
 
6. REGISTER TO VOTE! Put your work to use! Engage in the public sphere and make your 
own personal voice heard on the issues that affect you, our community, state, and nation. 
http://www.sos.state.mn.us/index.aspx?page=204 
You can pre-register up to 20 days before the election or register on Election Day at polling 
places. All the information you need is at the Secretary of State’s page on voter registration 
above. 
 
7. USE THE “POLLING” DATA WE OBTAIN THROUGH INTERVIEWS. Each week, take 
some time to talk with voters around you about the initiatives we are discussing and analyzing in 
class. These interviews are intended to 1) enhance your public speaking and interview skills, 2) 
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offer your group information that might be helpful in analyzing how the discourse of your 
chosen candidate or initiative is perceived by the average Minnesota voter, and 3) allow 
reference points that are useful in your speeches about campaign discourse, from the perspective 
of audience analysis. Take careful notes during the interviews, and craft questions that matter! 
  


